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the most beautiful cooktop in the world

The Electrolux Aurora induction cooktop expresses individuality in world design. Its unique minimalist
appearance evolves beyond traditional cooktops to pure functional elegance and emotion.

iconic
The Electrolux Aurora expresses individuality,
with its uniquely sculptured white Corian® base.

sleek

Touch controls make cooking a pleasure,
and cleaning is effortless.

theatrical

When in use, the cooktop is framed
with an illuminated trim, adding a sense of
drama to your cooking experience.

futuristic
Induction cooking is safe, precise

and powerful, and is favoured by world
renowned chef, Tetsuya Wakuda.

model EHDOOLLUM

features

: induction cooking

: white Corian® frame

: touch controls

. safety cut-out

: cooking timer with acoustic signal
: auto switch-off

: child lock

cooking zone ratings

s left front 1 2200W (p=3100W)
: right front  : 1800W (p=2800W)
: left rear : 1400W (p=2500W)
:right rear  : 1800W (p=2800W)

p = power boost

power requirements

: hard wire connection

: 6.8kW maximum power rating
: 28A maximum current rating

product dimensions
: W 904mm x D 556mm x H 46mm

cut-out dimensions
: W 708mm x D 445mm
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The Thoughtful Design Innovator.

Do you remember the last time you opened a gift that made you say

“Oh! How did you know? That’s exactly what | wanted!” That’s the kind of
feeling that the designers at Electrolux seek to evoke in everyone who choos-
es or uses one of our products. We devote time, knowledge, and a great deal
of thought to anticipating and creating the kind of appliances that our custom-
ers really need and want.

This kind of thoughtful care means innovating with insight. Not design for
design’s sake, but design for the user’s sake. For us, thoughtful design means
making appliances easier to use and tasks more enjoyable to perform, freeing
our customers to experience that ultimate 21st century luxury, ease of mind.
Our aim is to make this ease of mind more available to more people in more
parts of their everyday lives, all over the world. So when we say we're thinking
of you, you know we mean just that.

Electrolux. Thinking of you.

Share more of our thinking at www.electrolux.com.au




